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At Building Services Group, we don’t jump on the 
bandwagon for every new cleaning “Fad” that 
comes down the pike.  One of those fads—that 
admittedly has staying power—is the Green 
Cleaning frenzy.

Don’t get us wrong, we believe Green Cleaning has 
it’s place, but true advancements with cleaning 
solutions, processes and management come slowly.  
In a recent Cleaning and Maintenance management 
magazine article, Mike Kapalko*, makes these 
EXCELLENT points about aggressive and misleading 
“Green” marketing claims all should be aware of:

The green noise has become overwhelming and 
saturated in the industry. Here are a few of the most 
common mistakes companies are making when 
trying to bolster green efforts and claims: 

Kapalko makes suggestions on HOW consumers of 
janitorial products and services can identify credible 
Green Claims...and these suggestions sound a lot 
like BSG’s “Walk before you run” approach.  Kapalko 
says:

Sound simple?  It is.

*Mike Kapalko has more than 12 years experi-
ence working in the away-from-home sanitary 
paper market and in the commercial foodservice 
industry.

Lowering The Green Noise 
Sin of Vagueness: A claim that is so poorly defined 
or broad that its real meaning is likely to be misun-
derstood by the consumer; "all-natural" is an 
example.  Arsenic, uranium, mercury and formalde-
hyde are all naturally occurring … and poisonous. 
All-natural isn't necessarily green.
 

Start simple and utilize the ENERGY STAR certification, 
which allows business owners to set basic goals 
and track savings.

Leadership in Energy and Environmental Design 
(LEED) certification is the best standard for measuring 
building sustainability.

Green Seal Inc. and EcoLogo are credible, non-profit 
organizations that provide science-based environ-
mental certification standards for products 
and services. 
 

Sin of the Hidden Trade-off: A claim suggesting 
that a product is green based on a narrow set of 
attributes without attention to other important 
environmental issues. Paper, for example, is not 
necessarily environmentally preferable just because 
it comes from a sustainably-harvested forest. Other 
important environmental issues in the papermaking 
process like greenhouse gas emissions or chlorine 
use in bleaching may be equally important.

Sin of No Proof: An environmental claim that 
cannot be substantiated by easily accessible 
supporting information or by a reliable third-party 
certification. Common examples are facial tissues or 
toilet tissue products that claim various percentages 
of post-consumer recycled content without provid-
ing evidence. 
 

Make Companies Come Clean About Their “Green” Claims


